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Have you visited our web site lately? The site has been

completely revised to concisely present all relevant

product and company information. Downloading current

literature and specs is a snap and all of our operation

and parts manuals are now available online. There’s even

an updated “Dealer News” section, along with a dealer

locator map listing our “Master Dealers” throughout the

U.S. and Canada.
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From the MFC Archives

First Set of Median Barrier Forms?

This 1931 photograph shows our forms being used to
divide traffic on Lincoln Memorial Drive in Milwaukee,
Wisconsin. These forms were fabricated for Bentley
Brothers, the same contractor that completed the recent
big manufacturing renovation project at MFC.
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Mel’'s Mettle

Form Equals Function:
The Greater the
“Curve” the Greater
the Function

“Form” is a powerful word. It is a solid
foundation for a myriad of words and
phrases.

For example “formation,” “formal,”
“formative” and “formerly” all contain the word “form.” Then
there are the different types of “forms.” Metal Forms comes
first to mind. But there are also registration forms, glacier
forms, molded forms and physical forms. “Form” can also
mean “type” like forms of flattery, forms of success and forms
of amusement.

Some people are uncomfortable referring to parts of the
human “physical form.” | imagine that our award-winning
“Great Curves” ad which promotes our Poly Meta Forms®,
appears sexist to a few over-zealous puritans. But to the vast
majority, it’s viewed as a clever play on words and an effective
marketing tool.

If you take “curves” one step further on the marketing
scale, you'll find “breasts,” creators of curves. Breasts are very
popular and are serious marketing instruments.

| recently saw an ad for a t-shirt inscribed with “Save the
ta-tas.” Proceeds from the sale of this shirt go to breast
cancer research. That must cause conflict amongst prudish
pundants who are disgusted by “ta-tas” but support breast
cancer research.

After visiting savethetatas.com, | learned that in addition to
selling several ta-ta-related t-shirts, the organization is an
official sponsor of something called “Bowling for Boobies.”
That breast cancer research-related event also has its own
web site as does “Racks for Research.” No snickering! These
are successful marketing programs for a serious cause.

To prove that not all exploitations of said body parts are
infantile, | moved on to Jenifer Laycock, a vocal advocate for
the rights of women to breast feed in public. Laycock sold t-
shirts emblazoned with “the other white milk.” Busted by the
National Pork Board, (unavoidable pun there) which for 21
years has used “Pork. The other white meat,” Laycock
promptly received a cease-and-desist letter.

After considerable internet uproar, the organization
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Dealer Profile:

Sta« HOUSTON
EQUIPMENT COMPANY, INC.EHI

Stan Houston Equipment Company was founded in 1948
by Stan and Harriet Houston. Initially, the company’s
emphasis was on large machinery like crushers and dozers.
But around the mid 1950’s, the emphasis shifted toward
smaller equipment and consumable products, especially
concrete products. Throughout the following decades, Stan
Houston continued to grow their product lines, sales territory
and locations.

Today, Stan Houston offers a diverse product line that
includes a large rental fleet of rough terrain forklifts and high
reach equipment, woodworking machinery, power tools, hand
tools and safety equipment. Concrete, however, is still the
company’s primary emphasis and Stan Houston carries just
about any product that a contractor would need to repair,
form, cut, waterproof, patch, color and/or stain concrete.

Dave Jorgenson, Vice President and General Manager, has
been with Stan Houston for 34 years. “We now have three
locations: Sioux Falls, South Dakota, Rapid City, South Dakota
and Sioux City, lowa,” says Jorgenson. “The veteran people
who we have been fortunate enough to work with and the
quality products that we carry have been the keys to our
steady growth over the years.

“Our primary customers are general contractors and
concrete contractors,” says Jorgenson. “Even though this is a
business built on relationships, with three other competitors
in the area it’s important to keep our name in front of
customers. We mail out a mini-sales catalog four times a year.
We also send out several tri-fold mailers and do some
newspaper and radio advertising. We’re working on building
our email database and hope to start some email promotion
soon.

.. continued on page 3
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EQUIPMENT DIVISION

MFC consists of four distinct divisions
providing a wide variety of products for the
concrete construction industry.

Dealers are encouraged to contact us about our
products or MFC Standard and Master Dealer
Programs.

SALES & MARKETING TEAM

President

. Tom Miller
temiller@metalforms.com

Dan Block Sales & Paving Products Mgr

dblock@metalforms.com

. Bob Steffen Sales & Application Specialist

bsteffen@metalforms.com

' Kathy Karth Sales & Application Specialist

kkarth@metalforms.com

Vince Muehlbauer Sales & Application Specialist
vmuehlbauer@metalforms.com

! Brian Pfannes Sales & Service Representative

bpfannes@metalforms.com

. Matt Michel Sales & Service Representative

mimichel@metalforms.com
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3334 NORTH BOOTH STREET
MILWAUKEE, WISCONSIN 53212 U.S.A.
Phone: 414-964-4550
Fax: 414-964-4503
E-mail: info@metalforms.com
Web: www.metalforms.com
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MFC Employee Profile:
Kathy Karth

Kathy Karth is a Sales &
Application Specialist at
MFC and has been with
the company for over 17
years. She is primarily
responsible for inside
sales for the western and
southeastern part of the
U.S. But Kathy’s
knowledge and experience
enables her to wear a lot
of other hats at MFC.

Kathy takes care of
promotional mailings, is involved in marketing and
advertising, and has played an integral role in the
introduction and sales of new products especially Poly
Meta Forms®.

“| like the family atmosphere here Metal Forms,”
says Kathy. “And | appreciate that the company has very
high standards. MFC is committed to good service, we
care about our customers and work hard to develop
good relationships with them.

“When | was introducing the Poly line, | had the
opportunity to meet and become friends with many of
our customers. At times this was a challenge and |
appreciate all of the customers who allowed me to
handle their orders and earn their trust.”

Kathy has an equally full personal life. Her main
focus outside of work is spending time with her three
children and eight grandchildren. She also has a group
of 14 friends who have stayed together since they were
14-years-old. They get together frequently for dinner,
ballgames and various family events. She also enjoys
raising and training German Shepherds. Her current
GSD is a seven year old male named Rupert-a great
friend and companion.

If that wasn’t enough to fill up her days, Kathy also
enjoys home renovation.“l consider myself a
handywoman,” says Kathy. “When | was growing up, |
spent a lot of time renovating a home with my father
and the interest continued into my adult life. | was
raised in a house that was owned by the last of the
‘Gettleman girls,” daughter of the owner of the now
defunct Gettleman Brewing Company in Milwaukee,
Wisconsin. That house was our first renovation project
and we must have done a pretty good job because the
building is now included on a historical tour.”

The next time you talk with Kathy, ask her about her
children, grandchildren, friends, Rupert, or her latest
renovation project. She may not have time to tell you
about them, but at least she’ll know you care enough to
ask. And I'll know that you actually read the newsletter!

Mel’'s Mettle ... continued from front

realized that it didn’t look good bossing around a young mom
and made amends including a donation to the Columbus Milk
Bank, one of Laycock’s pet charities. Laycock continues to sell
t-shirts sporting ta-ta-related sentiments like “Milk Jugs.” Chalk

up two more for marketing mammaries.

I could go on but I've been doing so
much research that I'm starting to
see double.

As a footnote, | tried to talk Tom
Miller into incorporating a pair of
these marketing miracles into our
“Great Curves” ad. He threw me out
of his office. | took that as a “No.”

Suffice to say that most “forms” of marketing-related ta-tas

have their hearts and their pink ribbons in the right place. If
you’re offended, show your disgust by making a healthy
donation to a different worthy cause. If you’re not offended,
consider yourself part of the infantile majority and make a
donation to breast cancer research.

Stan Houston ... continued from front

“Stan Houston’s ‘Master Dealer’ status with Metal Forms
| also helps us stay competitive,” Jorgenson adds. “The pricing we
= receive is key to gaining contractor business and keeping it. Our
| aggressive stocking program appeals to contractors because we
- have what they need on hand, when they need it. We
stock Metal Forms’ Slim Line® forms, Base Line™

inas
\'s \\/\Us‘ng forms, Poly Meta Forms® and the new XTRA FLEX™

Radius Forms for decorative concrete work at all

three stores. We also special order curb & gutter
systems for contractors as needed, but the Slim
Line® forms are our best selling Metal Forms

product.”

| Stan Houston has been carrying MFC forms for almost 50

. years. Jorgenson says, “Metal Forms has always been very
professional and very precise. If the rare problem arises, MFC

= gets right to the heart of it. If one of our contractors comes in

| and wants to reorder pieces for a MFC curb and gutter system
they bought 35 years ago, MFC has a record for it. That means
that our customer will get a part that exactly matches their curb
and gutter system. That type of service is invaluable.”

Poly Meta Forms® for
Pervious Concrete

A new BMW dealership in Glendale, Wisconsin is
associating the luxury car with the latest in environmental
technology.

Consistent with the dealership’s cutting edge
environmental theme, the display vechicles sit on ten circular
pads made with pervious concrete. The pads, along with the
adjoining curved walkways, help manage storm water runoff
and eliminate the need for retaining ponds.

Flexible-style Poly Meta Forms® were used to construct the
pads and walks. Their ability to quickly form circular shapes
made the job easier than using wood.

Removing the forms was also a snap according to Mike
Kies, concrete finishing superintendent for the Jensen Group.

Kies says, “You just pull the pins and pull the forms off. It’s
faster and easier than pulling nails from wood forms and
they’re lighter than 2 x 4’s.”

This is your last chance to win this year!

Answer true or false to the questions below. Then fax your entry to me at 414-964-4503. You’ll receive a new MFC baseball
cap, simply for entering! AND, all entries are put into the grand prize drawing at the end of the year to win two (2) kits of 4”

Poly Meta Forms® (240’ with hardware).

Kathy Karth has a German Shepherd named Rupert.
T F

Metalforms.com has been completely revised.
T F

Stan Houston stocks MFC products at all three locations.
T F

MFC’s “Great Curves” ad promotes our Poly Meta Forms®.
T F
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